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Abstract

Background: A survey is a tool used to gather data that describes one or more attributes of a particular
group. This tool, as a research design concentrates on examining the attitudes, opinions, and
characteristics of a particular group. Survey research design in English Language Teaching (ELT)
involves using questionnaires or interviews to collect data from a sample of participants to generalize
findings about larger populations.

Methods: This article comprehensively explores the use and methodologies of survey research within
various academic fields, particularly emphasizing its impact on English Language Teaching (ELT). The
paper explores the methodical process of gathering and analyzing data, emphasizing how surveys are
used to record a wide range of viewpoints on teaching methods, learner opinions, and educational
results.

Results: This design is commonly used in ELT and applied linguistics research to gather information
on language learning strategies, teacher attitudes, student satisfaction, or the effectiveness of teaching
methods. This data assists educators and administrators in making well-informed choices about the
development of curriculum, training of teachers, and allocation of resources.

Conclusion: The paper describes the primary methods, techniques, and tools used in survey research
design. Moreover, the paper provides an outline for survey research that English teachers can utilize in
the classroom.

Novelty: Survey research in ELT captures diverse data on teaching methods, learner achievements,
and educational contexts. It facilitates large-scale data collection, enabling generalization of findings,
and investigates correlations between teaching practices and student outcomes.

Keywords: Survey research, cross-sectional surveys, longitudinal surveys, a survey research
template, practical applications
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Introduction

Surveys are extensively employed for data collection in several fields of social
investigation, ranging from politics and sociology to education and linguistics. According to
Cohen and Manion (2011), surveys are the predominant descriptive method employed in
educational research. Surveys can range in scale from extensive governmental investigations
to smaller studies conducted by individual researchers. “The purpose of a survey is generally
to obtain a snapshot of conditions, attitudes, and/or events at a single point in time (Nunan
1992, p. 140). Creswell (2016, p. 376) defines survey research designs as “procedures in
quantitative research in which investigators administer a survey to a sample or to the entire
population of people to describe the attitudes, opinions, behaviors, or characteristics of the
population.” Building on this, Paltridge and Phakiti (2015, p. 36) note, “Survey research often
focuses on a snapshot of a particular topic of interest (i.e., it is cross-sectional) with a large
sample size.” Furthermore, Gay, Mills & Airasian (2017, p. 184) elaborate, “Survey research
involves collecting data to test hypotheses or to answer questions about people’s opinions on
some topic or issue. A survey is an instrument to collect data that describes one or more
characteristics of a specific population.” Additionally, researchers may conduct interviews with
instructors who have one to three years of experience in order to obtain insights on the specific
challenges that novice teachers have in their career.

Researchers can employ survey research as a method to gather data on the views, attit
udes, behaviors, and demographic makeup of a population. Survey data is obtained by posing
a series of questions to individuals within a population. This can be done by distributing a
questionnaire via mail or email, or by conducting an interview either over the phone or in
person.

Survey research is a useful tool for learning about the attitudes, habits, beliefs, and
demographic makeup of a group. A questionnaire may be sent by mail or email, or it may be
given during an in-person or phone interview. Survey data are gathered by asking a series of
questions to members of the population.

Theoretical Underpinnings and Underlying Assumptions

Survey research, as defined by Paltridge and Phakiti (2015, p. 35) “involves examining
a specific area of interest in a single point in time (cross-sectional) using a significant number
of participants. Longitudinal study involves collecting data from the same subjects at multiple
time points.” Survey research is distinct from experimental research as it does not involve the
deliberate manipulation of the setting or environment to examine the impact on specific
variables or the interaction between variables (Nunan, 1992). Survey research seeks to collect
data on learners' characteristics, beliefs, or attitudes that is often not accessible through
production data, such as performance or observational data (Mackey & Gass, 2005). Brown
(2001) defines survey research as a form of primary research that is separate from qualitative
and statistical research. However, it is common for survey research to have both qualitative
and quantitative elements. During this process, survey researchers gather numerical data
through questionnaires (such as postal surveys) or interviews (such as one-on-one interviews).

128



https://doi.org/10.3126/njmr.v7i1.65142

Nepal Journal of Multidisciplinary Research (NJMR)
Vol. 7, No. 2, June 2024. Pages: 127-141
ISSN: 2645-8470 (Print), ISSN: 2705-4691 (Online)
DOI: https://doi.org/10.3126/njmr.v7i2.68254

They then analyze the data using statistical methods to identify patterns in the replies to
questions and evaluate research questions or hypotheses.

Furthermore, they analyze the data by establishing connections between the outcomes
of the statistical test and previous research studies, thereby interpreting its significance. A
survey design employs diverse data gathering methods to allow the teacher-researchers to
examine a concept by posing descriptive or explanatory questions to a subset of a population,
with the aim of making generalizations about the entire population. The phrase "survey"
encompasses various methods of data collection, such as questionnaires, interviews, and
observations.

Purposes of Survey Design in ELT Research

Survey study design is a commonly employed method in English Language Teaching
(ELT) research, which serves several important functions in improving our comprehension of
educational methods and learner achievements. One of the key goals of employing surveys in
ELT research is to collect data from a large population in order to generalize findings across
diverse teaching environments and educational contexts. Surveys enable researchers to gather
large amounts of data efficiently, allowing them to examine trends, attitudes, and opinions
across diverse groups of teachers and learners. This is particularly useful in ELT, where
contextual factors such as cultural background, language proficiency levels, and educational
systems can significantly influence language learning and teaching effectiveness.

Survey research in ELT also serves the important function of investigating correlations
and probable causal links. Researchers can collect quantitative and qualitative data by using
different sorts of survey questions, such as Likert scales, ranking, and open-ended responses.
This data can be used to uncover links between different factors. Surveys can be utilized, for
instance, to examine the influence of particular teaching practices on student motivation or to
investigate the impact of different assessment methods on language learning. The ability to
adapt and be used in various ways makes survey research extremely important for testing
hypotheses and furthering theoretical models in the field of language education.

Lastly, survey research in ELT contributes to longitudinal studies that track changes
over time, offering insights into the dynamics of language learning and teaching processes. By
repeating the same survey at different points in time, researchers can assess how attitudes,
practices, and outcomes evolve. This is particularly relevant in ELT where educational policies
and practices are constantly adapting to new linguistic and pedagogical theories. Longitudinal
surveys can help educators and policymakers make informed decisions based on empirical
evidence about the long-term effectiveness of certain teaching methods or curricular changes.
Overall, survey research design provides a robust framework for addressing complex questions
in ELT, fostering a deeper understanding of both learner and instructor experiences.
Components of Survey Design

A survey design comprises a conceptual framework, a target population, a
representative subset called a sample, and a tool for collecting data that quantifies the
conceptual framework within the sample. It is necessary to identify and define the construct,
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provide a description of the population, and explain the sampling method. A construct refers
to the concept or idea that researchers are investigating. A construct may either be well defined
as a result of prior study, or it might be ambiguous and lacking clarity. Whether the concept is
well defined or ambiguous, it is essential to explicitly explain it. Otherwise, a researcher would
not be able to sample a population about an unspecified matter, problem, or worry. The process
of defining constructs often occurs during the literature review and is evident in the purpose
section. The construct is crucial in the process of choosing and creating the devices used for
data collection. In the fields of education and applied linguistics, a population often refers to a
group of individuals rather than objects. Survey research not only has to provide a definition
of the construct, but also needs to justify why it is reasonable to anticipate a population to have
this construct.
Population

According to Best and Kahn (2006, p. 13), population is defined as "a collection of
individuals who share common characteristics that are of interest to the researcher.” Population
is a term used to describe a group of individuals who have at least one distinguishing attribute
that sets them apart from other individuals. According to Kothari and Garg (2014, p. 51), all
items within a specific subject of study can be seen as a 'universe' or population. The
population, often referred to as the study population and denoted by N, encompasses the entire
group of individuals, such as a class, families, or electorates, from which a sample is chosen
(Kumar, 2014, p. 231).
Sample

A sample refers to a subset of the population that researchers will examine using a
data gathering instrument, often a questionnaire or observation program. “A sample is a small
portion of the population that is selected for observation and analysis” (Best & Kahn, 2006, p.
13). The act of gathering data from a subset of individuals and making broader inferences
about the whole population is referred to as sampling. The sample must demonstrate its
representativeness of the population. Survey design data collection instruments, such as
guestionnaires and observation, typically prioritize well-constructed questions that can be
easily answered, rather than profound questions that are difficult to answer. If the goal is to
explore profound questions with a small group of individuals, another instrument, such as
interviews, would be more suitable.

Types of Survey

Survey studies often fall into one of two categories-cross-sectional studies and
longitudinal investigations. The primary distinction between these two categories is in the
frequency of survey administration. In cross-sectional research, a survey is conducted once
among a population. In longitudinal research, surveys are repeatedly provided to a population
with substantial intervals of time between each delivery.

Survey research design is a methodological framework used to collect data from a
specific population by administering standardized questionnaires or conducting interviews.
There are several types of survey research designs. Cross-sectional surveys are conducted at a
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single point in time to capture a snapshot of participants' attitudes, opinions, or behaviors. This
design is often used in descriptive studies that aim to identify patterns or associations.
Longitudinal surveys, including panel surveys, trend studies, and cohort studies, track changes
over time, providing insights into how variables evolve or how specific interventions impact
outcomes. Panel surveys repeatedly measure the same individuals to detect internal changes,
whereas trend studies survey different samples from the same population at different times to
understand shifts in broader trends. Cohort studies focus on a specific subgroup, observing
them over extended periods.
Cross-Sectional Surveys

A cross-sectional survey is a research that collects information from a specific group of
individuals at a specified point in time. According to Gay, Mills, and Airasian (2017, pp. 184-
185), “they contend that the study in question is an independent and self-contained
investigation. Cross-sectional designs are highly efficient in capturing a momentary
representation of the prevailing behaviors, attitudes, and beliefs within a group.” An additional
benefit of this design is its ability to generate data in a relatively short period of time; unlike
longitudinal studies, which frequently require years to complete, this design ensures that data
is available promptly, enabling analysis and conclusion-drawing. When attempting to
comprehend trends or developments over time, cross-sectional studies prove to be ineffective.
Moreover, decisions regarding changes in processes and systems (e.g., modifying the
mathematics curriculum in an educational institution) are frequently not adequately informed
by a singular moment in time, which fails to offer a sufficiently comprehensive outlook.
Longitudinal Surveys

When conducting a longitudinal survey, data is gathered at two or more times. These
surveys serve as a highly valuable tool for examining the temporal dynamics of a given subject
or matter. Longitudinal studies demand a sustained dedication from both the researcher and the
participants. Among the challenges associated with conducting longitudinal studies are the
need to monitor the progress of sample members over an extended period of time and to
maintain their voluntary participation. Dropouts (attrition) among participants are a prevalent
occurrence.

Steps and Processes in Survey Research

Due to its widespread application in the social sciences, the technique of survey
research is well-known to almost everyone. This offers several benefits to novice applied
linguistics researchers seeking to do survey research. The technique is well-known, and the act
of participating in surveys can be valuable in developing survey tools. Nevertheless, this level
of familiarity can also give rise to distinctive difficulties. Due to their familiarity with the
approach, individuals may overlook or completely omit crucial phases while devising and
executing feasible research projects. Hence, a systematic framework delineating the requisite
stages for a researcher would prove advantageous. These phases are essentially similar to
research programs that employ alternative methodologies. Nunan (1992, pp. 140-141) presents
the following steps which can be utilized for conducting a survey.
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Step 1: Define objectives What information do we seek to acquire?

Step 2: Identify target population Whom are we seeking information about?

Step 3: Literature review What have others discovered or stated regarding
the issue?

Step 4: Determine sample What is the optimal number of individuals to

include in our survey, and what criteria will we
use to choose them?

Step 5: Identify survey instruments What method will be used to gather the data:
questionnaire or interview?

Step 6: Design survey procedures What is the specific method for doing the data
collection?

Step 7: Identify analytical procedures What methods will be used to gather and process
the data?

Factors Affecting the Validity of Survey Research

To guarantee the reliability and accuracy of survey research findings, the survey
researcher must acknowledge and address certain significant issues. The matter of sampling is
a vital one that needs to be considered. It is crucial to highlight that without adequate sample
procedures, the research lacks generalizability outside its specific context and has limited
relevance. Therefore, it is inappropriate to apply the findings to a larger population.
Research Construct

Survey research in applied linguistics frequently centers on investigating conceptual
constructs such as motivation, method use, attitudes, and anxiety among language learners.
These constructs are unobservable, multidimensional, and inconstant, making it difficult to
measure them using only a few statements or questions. Many of these constructs include
unconscious behaviors, which can be difficult to access through conscious recollection.
Questionnaires using Likert scale items also complicate the process, as respondents must note
the strength of their choice, which can lead to false dichotomies. Language and literacy issues
are also a challenge, as language learners have imperfect control of language. To overcome
this, researchers must collect data in the target language, which is not always possible and
causes translation challenges. Two potential approaches are to employ external evaluators to
gauge the comparability of questionnaire versions and generate a text that exhibits fluency in
the desired language, or to engage in back-translation, which entails translating the
questionnaire from the original language to the target language and subsequently retranslating
it back into the original version.
Fatigue

Fatigue can have an impact on the validity and trustworthiness of survey research.
Increasing the number of items on data collecting devices, such as questionnaires or interviews,
results in greater dependability. Nevertheless, weariness can result in reduced productivity, as
individuals experience a decline in focus and become more skeptical. This effect is especially
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noticeable among responders who are learning a second language. Dornyei and Taguchi (2010)
propose that no survey or questionnaire should exceed a duration of 30 minutes.
Bias

The applied linguistics survey researcher must address the issue of unmotivated or
unreliable respondents. Surveys often involve captive audiences, making the reliability and
validity of the results questionable. Additionally, survey research is prone to bias, such as
prestige bias, self-deception bias, and acquiescence bias. It is crucial for researchers to pilot
and validate survey instruments and acknowledge the inherent limitations of this type of
research. This ensures the validity and reliability of the results.

Issues and Concerns in Survey Research

Survey research in English Language Teaching (ELT) faces several issues and
concerns. One primary challenge is the accuracy and reliability of the data collected, as surveys
often depend on self-reported information, which can be biased or inaccurate. There's also the
issue of designing surveys that effectively capture the diverse linguistic backgrounds and
proficiency levels of participants without introducing language bias. Furthermore, the response
rate can significantly impact the validity of the results; low participation rates might skew the
data towards a certain demographic, thereby limiting the generalizability of the findings.
Additionally, cultural differences can influence how questions are interpreted, necessitating
careful consideration of cultural sensitivity and relevance in survey design. Lastly, in the digital
age, the choice of survey medium-whether online, paper-based, or through interviews-can also
affect accessibility and response rates, posing further challenges to researchers in ELT. To
address these issues, researchers employing a survey design must consider the following
questions as the blueprint for the entire research:

1. What am I investigating? This issue identifies the construct.
2. 'Who will be surveyed? This issue identifies the informants.
3. How should I select my respondents? This issue identifies the type of sampling.

4. How many respondents should | survey?  The issue is related to sample size.

What am | investigating?

Survey research, like any other research design, starts with identifying and clearly
defining the construct, aim, and study questions. Each of these factors is essential, primarily
because their combined impact significantly determines the selection of appropriate data
gathering tools. In order to address this issue, it is necessary to ascertain the research constructs
or subject and its impact on the survey objective and research questions. The initiation of
research often involves the incorporation of theory, and the same applies to SRD. The term
"theory" comprises various components, such as interconnected concepts/constructs,
definitions, and propositions, which collectively offer a systematic perspective on social
phenomena (Berends, 2006, p. 626).
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Who Will Be Surveyed?

The individuals you intend to survey may already be familiar to you; in fact, it is
possible that as soon as the idea for a survey arises, a specific set of individuals come to mind
immediately. There are two important considerations to keep in mind: firstly, it may not be
clear who or what should be surveyed for ELT research; secondly, determining the specific
identification of this group may not be straightforward. Considering these two factors, it might
be advantageous to contemplate the concept known as population. Survey researchers have
devised systematic methods for conceptualizing and acquiring a survey population.

In ELT (English Language Teaching) survey research, the target demographic for
surveys usually includes a wide array of participants connected to the field of language
education. This typically encompasses language learners at various levels of proficiency, from
beginners to advanced, and across different age groups, including children, adolescents, and
adults. Teachers of English, who may range from novices to highly experienced educators, are
also critical respondents, offering insights into pedagogical practices and challenges in
different educational contexts (Richards & Rodgers, 2014). Additionally, administrators and
policymakers in educational institutions may be surveyed to understand institutional
frameworks and policy impacts on language teaching. In some cases, other stakeholders such
as parents, academic researchers, and curriculum developers, are included to provide a holistic
view of the ELT landscape (Brown, 2016).

What Criteria Should | Use to Choose my Respondents?

In order to address the third concern regarding respondent selection, it is necessary to
carefully assess the type of sampling method to employ. The sampling methodology employed
in a survey dictates the extent to which the researcher can make generalizations. It is assumed
that you have created a sample frame, which is a comprehensive list of all potential responders
that are known.

When choosing respondents for an English Language Teaching (ELT) survey research,
it is essential to consider criteria that ensure the sample is representative and relevant to the
research objectives. First, the selection should align with the specific population of interest; for
example, if studying the impact of a new teaching method, the respondents might include both
teachers who have implemented the method and their students (Dornyei, 2007). The
demographic characteristics, such as age, experience, and educational background, should also
reflect the broader ELT community to enhance the generalizability of the findings (Mackey &
Gass, 2005). Additionally, considering the diversity of educational settings and cultural
backgrounds can provide more comprehensive insights into ELT practices globally (Brown,
2016). Employing a stratified sampling technique might be useful to ensure all relevant
subgroups are adequately represented (Creswell, 2012). Finally, voluntary participation is
crucial to maintaining ethical standards and ensuring that respondents are genuinely interested
and willing to contribute to the research.
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How Many Respondents Should | Survey?

Next, we will address the fourth concern, which pertains to the size of the sample.
Throughout the rest of this discussion, we shall only use two terms: population and sample.
Population refers to the group of individuals who are eligible to be included in a sample or
survey. This group is determined based on a sampling frame or a list of potential respondents.

The term "population” denotes the particular cohort of individuals that serves as the
target of the survey and the group that the survey seeks to draw general conclusions about. A
sample, on the other hand, refers to a particular group of persons selected from the population
using one of the sampling procedures that have been explained. Brown (1988) emphasizes that
bigger sample sizes are preferable since they closely mirror the characteristics of the
population. Regrettably, it is impossible to provide a precise definition for the term "large.”

Determining the appropriate number of respondents for an ELT (English Language
Teaching) survey depends on various factors, such as the research objectives, the population
size, and the desired level of confidence and precision. A commonly used approach is to use a
sample size calculation formula, which can estimate the number of responses needed to
generalize findings to the whole population with a specified level of confidence and margin of
error (Israel, 1992). In the majority of educational research, it is customary to use a confidence
level of 95% and a margin of error of 5%. For example, if you are surveying a population of
1,000 teachers, using this standard, a sample size calculator might suggest approximately 278
respondents (Krejcie & Morgan, 1970). However, if the population is smaller, or if the study
requires higher precision, the required sample size might be proportionally larger.

Steps and Processes in Survey Research

Due to its widespread application in the social sciences, the technique of survey
research is well-known to almost everyone. This offers several benefits to novice applied
linguistics researchers seeking to do survey research. The technique is well-known, and the act
of participating in surveys can be valuable in developing survey tools. Nevertheless, this level
of familiarity can also give rise to distinctive difficulties. Due to their familiarity with the
approach, individuals may overlook or completely omit crucial phases while devising and
executing feasible research projects. Hence, a systematic framework delineating the requisite
stages for a researcher would prove advantageous. These phases are essentially similar to
research programs that employ alternative methodologies. Nunan (1992, pp. 140-141) presents
the following steps which can be utilized for conducting a survey.

Step 1: Define objectives What information do we seek to acquire?

Step 2: Identify target population Whom are we seeking information about?

Step 3: Literature review What have others discovered or stated regarding
the issue?

Step 4: Determine sample What is the optimal number of individuals to

include in our survey, and what criteria will we
use to choose them?
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Step 5: Identify survey instruments What method will be used to gather the data:
questionnaire or interview?

Step 6: Design survey procedures What is the specific method for doing the data
collection?

Step 7: Identify analytical procedures What methods will be used to gather and process
the data?

Techniques and Tools

Following the preliminary planning phase, the researcher must proceed to develop the
survey instruments that will be utilized for data collecting. The design process entails the
careful selection of survey instruments, which are categorized in the section below. These
instruments are either created from scratch or modified from those used by other researchers.
Subsequently, the instruments are tested through a pilot study, and any necessary revisions are
made based on the findings of the pilot study.

Questionnaires and Interviews

Survey data collection tools can be categorized into two basic types: questionnaires and
interviews. Questionnaires and interviews differ in terms of their method of delivery and the
specific data they seek to obtain. Questionnaires are frequently disseminated in written form to
collect data from a significant number of individuals, while interviews are carried out orally to
gain more comprehensive information from a smaller group of people. A questionnaire is a
written instrument in which persons peruse questions or assertions and furnish their responses
by selecting from the options offered or formulating their own solutions. Brown (2001) defines
questionnaires (a subset of survey research) as "any written instruments that present
respondents with a series of questions or statements to which they are to react either by writing
out their answers or selecting them among existing answers" (p. 6). Likewise, Gay, Mills and
Airasian (2017, p. 194) opine, “A questionnaire is a written collection of survey questions to
be answered by a selected group of research participants, while an interview is an oral, in person
question-and-answer session between a researcher and an individual respondent.” Interviews
involve the researcher vocally questioning the subject in order to elicit spoken responses. An
interview schedule is a detailed compilation of inquiries that the interviewer will pose to the
participant. The goal of this is to guarantee that all participants are presented with an identical
set of questions, in a consistent order.

Questionnaires can be categorized as either closed or open-ended. Closed-ended
surveys consist of a stimulus, which can be in the form of questions or statements. Participants
read the stimulus and select the best suited response from a provided list of options. These
potential replies can be presented in many forms. These choices can be dichotomous, such as
yes/no, true/false, or agree/disagree. They can also be presented in a multiple-choice style
where all potential answers are stated. Alternatively, respondents can pick from a range of
options using a Likert scale. Open-ended questions necessitate participants to furnish written
responses to the stimulus question. The responses gathered from open-ended questionnaires
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can vary from concise one-word answers (e.g., when inquiring about an individual's native
language) to extensive written passages (e.g., when inquiring about the motivation for learning
English). Objective data can be collected by creating questionnaires, which can be either closed
or open-ended. These questionnaires can gather information on participants' characteristics,
such as their age, period of residence in an English-speaking country, and years of English
study. In addition, questionnaires can collect subjective data, which refers to the participants'
beliefs, attitudes, and values. Often, a particular survey will collect data on both types,
including the demographic characteristics of the participants as well as their viewpoints on
attaining English language proficiency.

The Likert scale item is a commonly used instrument in survey research. These
questions often comprise of a statement followed by four or five response options, which
usually consist of strongly agree, agree, don't know (or no opinion or neutral), disagree, and
strongly disagree, or similar variations. The researcher assigns a numerical value to each
response option (usually 5 for strongly agree and 1 for strongly disagree), enabling quantitative
analysis. Certain studies choose for use more than five categories, incorporating answer
possibilities such as somewhat agree, slightly agree, somewhat disagree, and so on. Expanding
the range of response possibilities can enhance the psychometric features of the questionnaire.
However, it may also provide challenges for participants as they may struggle to distinguish
between various levels of agreement or disagreement. Researchers lack consensus over the
utilization of the no opinion or don't know answer. Some researchers propose excluding this
option from the survey, as participants who lack strong sentiments towards the survey material
tend to opt for this category. If a substantial number of participants choose this category, it
often leads to the overall survey results not achieving statistical significance. Therefore, the
absence of this choice for the participants might result in more easily understandable outcomes.
Nevertheless, Vogt (2007) contends that respondents choose this neutral response because it
genuinely reflects their reaction to the message.

Survey Research Template

Designing a survey research template is pivotal for capturing insightful data about
language learning processes, teaching methodologies, and educational outcomes. A well-
structured survey template should begin with clear, concise objectives and research questions
that align with the overarching goals of the study. It is essential to include a variety of question
types, such as Likert-scale items, multiple-choice questions, and open-ended responses, to
gather both quantitative and qualitative data. The questions should be culturally sensitive and
linguistically appropriate to avoid biases and ensure clarity for participants with varying levels
of English proficiency. Additionally, the survey should have a logical flow, starting with
general questions and progressively focusing on more specific areas of interest. This structure
helps in maintaining respondent engagement and improving the quality of the data collected.
Finally, it's crucial to pilot the survey within a small segment of the target population to refine
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questions, adjust the layout, and ensure the reliability and validity of the instrument before full-
scale administration.

Table 1
A Survey Research Template
Section Information Instructions and questions
1. Aconstruct 1. Define what you are investigating.
2. Target group 2. Discuss your target group.
3. Discuss the kind of information you
3. Variables are interested in gathering from this
group”
4. Discuss what you already know
4. Background about this group and your selected
variables.
5. Theory 5. Discuss your motivations for doing
this research.
6. Research Questions 6. Set research questions
7. Discuss how you are going to
7. Data Collection collect the data?
8. Population, sample and 8. Define
sample size
9. Analysis 9. The analysis procedure

Practical Applications

Survey research design is a popular method in English Language Teaching (ELT)
research due to its effectiveness in gathering data on language learning processes, attitudes,
and outcomes. I will list some useful applications of survey research design in ELT research
below, each fully discussed.
Assessing Language Learning Strategies and Styles

Surveys are frequently used to explore the strategies and styles that language learners
employ. By designing questionnaires that ask learners to report on their usage of different
learning techniques (such as mnemonic devices or group study), researchers can gather
quantitative data that may reveal patterns or correlations with language proficiency. This data
can help educators tailor instruction to better fit the needs of diverse learners (Oxford, 1990).
Evaluating Language Instruction Methods

ELT researchers often use surveys to evaluate the effectiveness of different teaching
methodologies. For instance, after implementing a new teaching strategy, researchers might
distribute surveys to both students and teachers to gather their perspectives on the
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effectiveness of the method. This feedback is crucial for determining whether a new approach
should be adopted more widely (Larsen-Freeman, 2000).
Measuring Attitudes and Motivations

Surveys are instrumental in measuring students' and teachers' attitudes towards
different aspects of language learning, such as the adoption of new technologies or
approaches in the classroom. Understanding attitudes can be a key to implementing changes
in teaching strategies. Surveys can also explore motivational factors that influence language
learning, providing insights that are valuable for curriculum development (Dérnyei, 2005).
Studying Teacher Beliefs and Practices

Surveys can be used to study the beliefs and practices of language teachers. By asking
detailed questions about teaching practices, beliefs about language learning, and professional
development activities, researchers can identify gaps between what teachers believe and what
they actually practice. This research can inform targeted professional development programs

(Borg, 2006).

Curriculum and Material Evaluation

ELT researchers use surveys to collect feedback on curriculum materials and
resources. Such feedback is vital for curriculum developers to refine content and ensure it
meets learner needs and adheres to pedagogical standards. Survey data can guide decisions
about which materials are most effective and how they can be improved (Tomlinson, 2013).
Assessing Cultural and Contextual Factors in Language Learning

In diverse educational settings, surveys can be employed to understand how cultural
and contextual factors influence language learning. This application is particularly useful in
international or multicultural classrooms, where the interaction between culture and language
learning can be complex (Kramsch, 1993).
Conclusions

Survey research design (SRD) emerges as a vital tool in English Language Teaching
(ELT) and other fields of applied linguistics, offering insights into the attitudes, behaviors, and
characteristics of diverse populations. Its strength lies in its ability to collect both quantitative
and qualitative data across different demographic and cultural backgrounds, thus enabling
researchers to examine broad patterns and draw generalizations that can inform educational
practices and policies. SRD facilitates the understanding of complex educational landscapes by
providing data on various aspects of language learning and teaching. Moreover, SRD supports
the investigation of specific phenomena through targeted questions and structured data
collection, helping to uncover correlations and potential causal relationships. SRD is not a
panacea for all research needs; it provides a foundational framework for generating valuable
data that can significantly enhance our understanding of educational processes. Its ability to
generalize findings across different contexts makes it an indispensable tool in ELT. Despite its
numerous advantages, SRD is not without limitations. Surveys may also suffer from issues
such as sampling bias, response bias, and the challenges of designing instruments that
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accurately capture the diversity of participant experiences and perspectives. Addressing these
challenges requires careful survey design, thoughtful consideration of sampling methods, and
meticulous attention to the construction and administration of survey instruments.
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