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ABSTRACT
The study examines the motiaton to visit reigious sit of Pashupatnath Area. Based on a
stnuctured questionnaire survey, the siudy sought If he three types.of travel motvaton,
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+ To analyso the existence of iflerences by reigious, construct and secular motiation in

Il LITERATURE REVIEW

Cone
Ghimire (2008) explained that tourism is related 1o traveiing and is naturaly a human
character.

sock. o %
Simiarty, Mathieson (2008) has acknowiedged that relgon has been a powertul orce and

The study also
clime that there was a concern that holy places were being developed for ourism and it

“The change
in traditional forms of pigrimage dsstinations, with difusion n spiiual motiation, has ssen
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Roligious tourism is a combination of two words fourism and raliion, afer this t s dfined

& Fermandes, 2007). Simiarly, (Oliiers, 2006) advocale there is a confusion between the
visitor motivatod by reliious secret and only iterested in the cultre of hose events or
loca ting to Santos

(2003), the dea of ciference between religious pigrimages arose in Europs in the post-war
yoars, 35 @ rosultof the docline in raligious practice, the arowing populariy of rips by car or

« o roasor
avelin for o foason 1ol o 0o o spaly. ey ot oo a b ety
relgious (Richards & Femandes, 2007)

There was a rare existence of tourism studies in academic field Ul 1970 (Nash 1996).
However today rolgion and tourtsm aro insoparable. It is stil among the most common
motivations for travel, and religiously motvaled pilgrimage, which remains one of he wori's
oldst and most basic forms of population mobilly. i emerging a5 & major tourism
phenomenon in the twenty-frst cantury (Collns-Kreiner, 2010)

With the development of studies about tourism in academic fled. the differenco betwoen
tourism and pigrimage began 1o emerge n the 1970 and the base for this development
(MacCannel, 1973) prociamation that the tourist a5  pigrim are in search of somathing
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Introduction of Study Area
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Intertwined. Similar motives forvsitation was donified by Nolan and Nolan (1992), Shackioy
(2001), Smith (1992), and (Vukoric, 1996) that many pecpl tend 1o vsit relgious hertage
for racraationsl, educational or cultural inarests rather than spitual reasons. This

iferent ot purposs as well which are yot 1o be discovered.

Pl unertao o
mething extracrdinary and Ife changing (Digance, 2003, Turer & Turner

2011). The

1990, 6

imiary Olsen's (2006) accop he view that piigrims believe they can oblain dvine
undortaking a jouray for the sako of sacredness. Roligious visions and
appartions aro song motalors of acton. as they crast ffeci bend wih 1 acred

1996).
Religious site
ravel
motivation
Fig 1: Conceptual ramework forrligious travel motivation
Design and Methodological Paradigm
e sty apld o cuanatve rsearch v o reseach gy sy gpronch
it colecion fich compried o desrive and causa eserch sk Quantiative
Tesooreh focusus. on o undomenta connecton betweon ampiical absonaton and

basicaly corrolaional research in nature, as it emphasises on relatonships. bet
‘Gopendent variable and the independent variables.

statistcal tost comprising, T-tost, ANOVA was run as por the nature of staistcs and uit of
analysos.
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Population and Data Sampling
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in Appendix 1.
Tavie 1
Motivatin to travel Pashupatinath
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Descrptive statisics.
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The table 3 indicates there does not exist the diferences in roligious motvaton, consiruct
molivation and secular motivaton for vsiing Pashupatinath temple across throe lovels of
marialstatus ofthe respondents (P>0.05).

Tavie 4
Varies Sndisases  Mensawe 8o
et G 21 o
Retgous motaten Waia Groups 510 oms 208 0w
Betorn G 12 our
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I the table 4,
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s secular moiivation is moderately significant.
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analysis of the variables, as woll as ANOVA-Test and veaiod that ihe secular
motivation as o (mean valo of 1581) mowaling one 10 vt e oot
T towod by roious andconsnos et Th sy vemts v oo s

Ofthem, 428
10 506 the place,” 26.3 per cent for the purpose of spending leisure time, and 10.7 per cent
for a rligious purpose.

n toms.
of maral status and age group but the test confirmed that there Is no signifcant relation

the researcher wihin the.
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